Wellowfin

Brand
Guidelines

Guid |



Contents

Brand

Logo
Colors
Typography
Shapes
Graphics
Partners

17
32
43
50
56

S
———
—
——
——

—

“—

~—

~




The elevator pitch

At Yellowfin, we create simple, beautiful
solutions for your complex data needs. Made
for the decision maker, Yellowfin allows more
people to see, understand and do more with
their data through automation, data storytelling,
collaboration, data discovery and stunning
action-based dashboards.
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Proposition
Why Yellowfin?

Yellowfin solves the
complex data problems
that sophisticated
businesses face. It’s
the only enterprise,
integrated and
embeddable

analytics platform

that successfully
combines action-based
dashboards, automated
discovery, data
storytelling and
collaboration that end
users will find simple

to use. This allows
more people to see,
understand and do more
with their data.

reactdesabiot The Yellowfin analytics platform

issues faced by

modern business with a platform thatis
and

Made for the decision maker, Yellowfin
allows more people to see, understand and
do more with their data by successfully
combining automation, data storytelling,
data discovery, collaboration and stunning
action-based dashboards.

e Data complexity made beautifully simple.

== Beautifully Simple.
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Product
Positioning

Each component of the
Yellowfin platform has
a Go To Market (GTM)
positioning that states
the core proposition

around that component.

aoc3d
.0

Dashboards
Yellowfin Canvas
Do more with Yellowfin dashboards

L

Embedded Analytics
Deliver more with less code

111!

Data Storytelling
Yellowfin Story and Present
Yellowfin tells you a different story

@

Guided Natural Language Query (NLQ)
An easy way for anyone to ask the
hard questions

ol

Self-service Bl
Explore and visualize your data

9

Automated Business Monitoring
Yellowfin Signals
Insights that find you
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S

Yellowfin is committed to
greater investment in STEM
education with a particular
focus on programs that
encourage more young women
to choose data analytics and
data science as a career.
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Beautifully
Simple

We believe people
make better decisions
and organizations are
far more successful
when datais at the
heart of their decision
making.

So, at Yellowfin we
strive to develop
products that turn
complex data into
useful answers and
allow everyone to see
the truth.

As simplicity is
the height of
sophistication, we
ruthlessly resist
the temptation to
complicate.

When we keep things
simple, we create

greater understanding.

Yellowfin takes the
complex and makes it
simple.

Beautifully simple.

Wellowfin

Beautifully Simple

Yellowfin Brand Guidelines
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The logo
Symbol

Whilst the Yellowfin
symbol is obviously
a stylized version of
the letter Y and is
used to replace the
“Y”in Yellowfin, its
inspiration is drawn
from a more organic
form.

The Yellowfin symbol
was drawn from

the tail of afish as it
arches to pivot in new,
changing directions.

This sums up the spirit
of Yellowfin — tuned
into its surroundings,
agile and quick to
identify a problem to
solve.

Yellowfin Brand Guidelines

11



The logo
What changed?

There has beena
number of subtle
adjustments made to
the Yellowfin logo to
improve its readbility
and reproduction
consistency. Please
ensure you are using
the correct version of
the Yellowfin logo.

con

Theiconwas
simplified and the
gradients and outline
were removed and
replaced with block
colors. This makes the
logo clearer and easier
to reproduce on non-
digital applications
such as signage

Wordmark

The grey type was
updated to match
existing Yellowfin
Stone Grey. The darker
orange outline on

the Yellow fin" has
been removed to
improve legibilty and
reproduction

Original
Do not use

Updated

y ellow

, ellow
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The logo
Layout

Thisis our logo. There
are three elements
that make up the
complete logo and
these can also be used
as separate items. The
full logo is made up of
our symbol, wordmark
and tagline.

Do not alter the
layout of the symbol,
wordmark and tagline.

Symbol

Symbol

Symbol

Tagline

y ellow

Wordmark

, ellow

Beautifully Simple

Wordmark

Yellowfin Brand Guidelines
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The logo
Variations

The logo can be used

in both positive and
reversed situations Full color positive ‘ e aw
with variations for full

color and mono.

Mono use of the
logo is either Stone
Gray or Snow White
depending on the

background color. Vono positive Ve l l DWfIn

Do not change the
colors of the Yellowfin
logo or represent the

logo in different colors.
Full color reversed ellawﬁn

— G
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The logo
On backgrounds

When reversing the
Yellowfin logo out of
an image or colored
background except
gray, please use the
white mono reversed
logo. Ensure that there
is adequate contrast
between logo and
image if reversing.

Mono reversed

@ TheName of astore is quite long and...
Open Orders

9!

$8,987
4 8%

Orders

ORDER ID DATE ITEM

WODDOZEDES (2-02-20 Jonnny Walker Black Label Whiske

WO0D003EHES 020220 Jonnny Walker Black Label

Last 12 Months

389

$1123824 |

Sales by Region

N ®

Walmart Des Molnes <

Total Sales

: |

il

Sales By Product Category




The logo
Clearance

Like fish, the logo
needs some air to
breath. Please keep
any other items
including partner
logos, graphic
elements and artwork
edges outside of the

designated clearspace.

To work at any scale

or size, we suggest the
minimum clearance is
defined by the use of
the letter ‘w’ from the
Yellowfin typography.
[t's a minimum
requirement, so when
in doubt, more spaceis
always better.

\ ellow

Beautifully Simple

, ellow

Yellowfin Brand Guidelines
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The Colors

Primary

The Yellowfin primary palette consists of three
highlight colors and two neutral tones.

Snow White

FFFFFF

Pantone
White
CMYK
0.0.0.0

RGB
255.255.255

333740

Pantone

Cool Gray 11 C
CMYK
44.34.22.77
RGB
52.55.65

Sun Cream

FSF6F4

Pantone

Cool Gray 11C
CMYK
44.34.22.77
RGB
52.55.65

Pacific Blue

OO9EEC

Pantone
2S25(C
CMYK
75.18.0.0
RGB
0.258.236

Outlier Orange

F69336

Pantone
715C
CMYK
0.50.89.0
RGB
246.147.54




The Colors
Primary usage

Use the Yellowfin
primary palette in the
following approximate
proportions.

30%

Pacific Blue

15%




The Colors
Website usage

The Yellowfin website
uses a combination

of primary colors.

Sun Cream #F8F6F4
is used to break out
sections in conjunction
with white #FFFFFF

Stone Gray #333740
is often used for
boxed content such as
banners.

Yellowfin Yellow
#FED109 is used
primarily as a highlight
color on buttons.

#333740 #F8F6F4 #009EEC

[ ellow Products ~  Soltions ~  Evaluoto Volowfin ~  ROSOurces ~  Support ~  Abdut Dema

Data Visualization
See the truth in your data

Dt v tonis at the core scating dat tively, Wiether
i chart o tabular form, Vel whles you b3 creste stunning
prboards, data

end underztond trends.

—
Expione Dashboand Galiery :

Shapes
Graphic components to create data
experiences

Canvas E = A
Combine it all for greatness - ) (=) G - -]

A data visualisation s just the beginning

Yellowfin empowers anyone to create data visualizations, and offers a range of
ways to share insights to ensure data is at the heart of decision-making.

4 el “-ijﬁ

Create Share

Faplore Sell-servien RI Fplore Dashoss

Yellowfin Brand Guidelines

06






The Colors
Grey

The Yellowfin grey palette is used mainly for digital
purposes including neutral components in charts and
dashboards.

ECEDFO DBDDES BBCOCD 717684 333740

RGB RGB RGB RGB RGB
236.237.240 219.221.229 187.192.205 113.118.132 51.55.64




The Colors
Chart colors

The chart colors appear as defaults in all charts
covering up to ten metrics in a single chart. Chart
colors can also be used as a secondary palette of
highlight colors.

OOSEEC 9C6ADE

1{¢]:3 1{¢]:] 1{¢]:3
(ONESISWZ]S) 156.106.222 64.193.192

OB3A5D 9BC53D FD7788

1{¢]:3 1{¢]:] {e]:]
11.58.93 155197.61 253.119.136

40C1CO

911A79

RGB
14526121

F69336 EE2439

RGB RGB
246.147.54 238.36.57



The Colors
Vignettes

If lighter or darker tones are required within a primary
or chart color, please refer to the following values.

OO9EEC 9C6ADE 40C1CO

911A79 OB3AS5D 9BC53D FD7788 F69336 EE2439

27B9FD CF99FF B74298 40648A FF6364

OO9EEC 9C6ADE 40C1CO

911A79 OB3AS5D 9BC53D FD7788 F69336 EE2439

027ACA 6A3DAC 009090 C6A000 60004D 001433 699400 C6465B BE6500 B30013



The Colors
Default charts

Default Yellowfin
charts use the chart
colorsin a predefined
order. This orderis to
ensure that visibility
between information is
consistently clear.

#009EEC #9C6ADE #40C1CO

=]
S

2500
2000
1500
‘ Metric 1
‘ Metric 2 1000
@ Metric 3
Metric 4 5
‘ Metric 5
‘ Metric 6 0
Jan Feb Mar Apr May Jun

@® legend1 @ Legend?2

e _ _ _

Thing 2

Thing 3

Thing 4

Thing 5

Thing 6

0 10m 20m

Thing 1

10.6m

Target:12.2m

#911A79 #0B3A5D

0 500k m 1.5m 0 500k im 1.5m

Thing 2 Thing 3 Thing 4

5.3m 3.9m 386k

Target: 6m Target: 4.5m Target: 443.8k

Yellowfin Brand Guidelines
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The COIorS Overview Domestic Weapons Narcotics Aggravated eee o v

Dashboards Chicago Crime

When creating
dashboards, Yellowfin

chart colors will help 207k 39k 26k 7K 17k

ide users to data the
guide u y \ A \

need to see. Lest 12 months Sum Weapon Used Count
Total Crime Incidents Domestic Weapons m Weapon i Aggravated
Related
elate 25855
20k b 2
Use CO|OF to te” a StOI’y Sum Crime Count 20713
B ) * iniiilh
and be consistent across . [ , | "~ It )
metrics and dashboards.
q c oo oo i)
Time of Crime o - o1 o1
Peak incidents by time 0 I o 0
of day and day of week. 04 ] 04 04
o5 ] s s
Early momings tend to g? g? gg
see little crime. Peak 08 . 08 i
periods are evenings 2] [ | b b
urs of :? l :? }?
Saturday and Sunday. 12 ] 12 12
13 13 13
14 . 14
b ] @O Multi-Dimension X 15
15 . = 5
17 1 1
18 . 18 Day of Week Wednesday b
19 13 - 13
20 20 20
0 ! 5 Hour of Day 13 3
2 2 2
zn l e Sum Weapon Used 3123 = -
Filter >
g Keey ERE
# = 7 28 g i ﬁ ]
= g Exclude
Crime ousee [l | ] I I
W2bieR crime [— ] ] ]
took place Store | 1 | ]
other | | | |
Haspitality [ Hotel - | 1 1
venicle | 1 | 1
Healthcare | | |
Commarcial
School ! University | | |
Bank { Atrn
Entertainment
Bank
Click for details [ Weapons ] l Marcotics J l Aggrovated J
Find out more about the

crime type on a detailed
#009EEC = #EE2439  #911A79 | #40C1CO  #F69336 Db e
City of Chicago crima datasat.

licagognicity! endataset/crime hmi

Yellowfin Brand Guidelines



The Colors Aggravated crime
Usage

Crime year to date Crime variation year to date
For supporting graphic Compared to this time last year Compared to this time last year
elements like charts,
images and icons, 15k 15k ‘57]. '4%
Yellowfin grays can be )

. \ Aggravated crimes is i

combined with colors pc ey This time last year Total Change Percentage Change
from the primary and Rabbery I
chart color palettes. Criminal Sexual Assault ]

2K Deceptive Practice

L8k
Stalking
16k
L4k Kidnapping
12k Arson
k Sex Offense
800 -
GO0 Offense Involving Children
e Assault 1 Changes to the number of crimes
ooy i o
o compared to last year
c R -400 200 0 200
Ef 328323583 &
Ditference
LastYear @ This year
Percentage of all crime By Crime Type By Location
Burglary & Theft | Dsae ||
Battery_ - Residence | .
Store
Arson & Dar;:ge
e Hospitality_ |
Weapo. venicle |
Drug & Alcohol Governme..
Trespass Healthcare
Sexual Offences | Commercial
Homicide Bank/ Atm
Kidnapping - School_
Obscenity Entertainment
Non-Criminal Bank
s e e 0 20k 40k 60k
4reoass | #7176s4 | #A0AsEs IR Aggravated crimes as a Aggravated crllmes as they I It'e location of Aggravated
percentage of all crimes relate to all crime categories crimes as they relate to all
committed this year and the % of that category crimes by location

Yellowfin Brand Guidelines 27



The Colors
Usage

. . =] O=0
For supporting graphic a& R [V @@ e
elements like charts, Store Visitors Total Product Visits Quiz Completed Email Submits Product Reviews QR Codes Scanned

[ di :
I\Zﬁg\?v?‘ii;r;;csmcsan be 3,1031‘39/ 5,888¢57/ 3,442143/ 945¢03/ 7221‘36/ 2251‘”/

combined with colors
from the primary and 20 |
chart color palettes.

Jult Jul2 Jul 3 Jul4 Jul'5 Jul 6 Jul7 Jul8 Jul9 Jul 10 Jul 11 Jul 12 Jul 13 Jul 14
@ Store Visits @ Product Visits @ Email Submits @ QR Codes Submitted
SALES YTD SALES BY ACCOUNT SEGMENT SALES BY STORE e SEIs
Compared to same period Last Year TotaISales YTD split by account segment Explore by location The Sum Sales Amount $ spiked on

524.87k T 1.61% 10-12-2021 for Store Type
3 3 . O 9 m Variance YoY 3 3 m ( All Stores v) { This Year \/) - Independent

Between 01-01-2019 to 30-04-2020

‘ ‘
Spencer Water
‘ “ Liquor Sales
De; Moines The Sum of Sales Amount $ spiked

on 07-10-2021 where the Product
’ o® & Category is Whiskies

Burlington

6m

4m

2m

Between 01-01-2019 to 30-04-2020

oL
R NN ERSEEE 18% ncttfhn
s 3¥i33g84¢¢
§ 5 2383 1
T e O
3 o
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The Colors
Usage

Here is an example
showing the use of
Yellowfin primary
colors with supporting
accents from the chart
colors.

#009EEC

Yellowfin Brand Guidelines
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The Colors
lllustrations

Feel freeto use a
combination of primary
colors supported by
chart colors to create
dynamic illustrations and
icons.

=% 0 .- il

~
-

() B L 1

o = N W N

"o
)

+375%

“*

L
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Job Performance Your Candidates

EE 2 daye A7 Candidates 2 Mew

Senior Technical Writer

Individual performance conversion funnel

A breakdown of key job ad metrics and application performance compared to the market.

Search Views Job Views Application Started Application Received

You'll never look at data T meel  mp i
the same way again.

Job details Performance Suggestions

Category

Informat

Subcategory

Management m

Salary Visibility

off

Performance

Applications started per day
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Typography
Hero font

We use Libre Franklin
in a number of different
sizes and weights for
all brand and marketing
communications.

Libre Franklinis an
interpretation and
expansion of the 1912
Morris Fuller Benton
classic.

Libre Franklinis licensed
under the Open Font
License and is available
as a Google font to use
across all digital and
print formats.

abcdefghijkl
mnopqrstuv
wxyz outlier
abcdefghijkl
mnopqarstuv

wXxyz trend up
123456 /7890

Yellowfin Brand Guidelines
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We believe

Simplicity is the height of sophistication
So, we ruthlessly resist the temptation to complicate

Tap chabiemgens tazed for widewgrnad MLO sdoplion

N

BEAUTIFULLY
SIMPLE
=L

~

“What can't be
automnated is the
addition of context

not in the data;

this is where humans
will always play a role.”

Finding your data story

Our promise
to simplify the job of
finding insights within data

The business case for augmented, automated data storytelling

What is the Embedded Analytics Maturity Curve?

Wellowfin

|
{
]
B
i
f

tifully Simple

Data Storyte
The F

S]] g
Bk




Typography
Combinations

Where possible, text
should be left justified
for increased legibility.
In general, create any
‘printed’ or presentation
documents in landscape
format to ensure they
areeasy toreadona
desktop, laptop or tablet
screen.

Section Headline
Libre Franklin Bold

Section Sub Headline
Libre Franklin Light

Page Header
Libre Franklin Light

Sub Header
Libre Franklin Regular

Body
Libre Franklin Light

The Future of
Data Storytelling

How narrative and
automation will define the
next decade of analytics

The influence of the modern data story

Today, how analytics users share and understand their data is shifting
from static dashboards to data-led narratives, with data storytelling
providing new ways for extracting context, or insight, not present in the
data itself.

A data story helps less data literate people interpret what is in a dataset, but it’s also a helpful
vehicle for subject matter experts to add further context that is not present in the data, making
the consumption of important happenings in the business easier for everyone. And with the rise
of other innovations, such as automation, data stories are set to be embraced by the masses.

Yellowfin Brand Guidelines
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Typography
Combinations

When possible, present
section dividers, quotes
and pullout text on a
darker background to
give more emphasis.

Quote
Libre Franklin Thin Italic

Quote Author
Libre Franklin Regular

Pull-out Text
Libre Franklin Light

Pull-out Text - Highlight
Libre Franklin Bold

“I'hereis no such thing
as information overload.
There s only bad design”

Edward Tufte

The main purpose of a dashboard is to
communicate data in a visual form that
highlights to the reader what's important,
arranges it for clarity and leads them through a
sequence that tells the story best.

Design exists to assist this purpose.

Yellowfin Brand Guidelines
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Our Role
Turn complex data into
useful answers.

We Believe

People will make better decisions and
organizations will be far more successtul when
data is at the heart of their decision making.
Simplicity is the height of sophistication

So we ruthlessly resist the temptation to
complicate.

Because
When we keep things simple, we create
greater understanding.

Yellowfin Brand Guidelines
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Typography
Platform font

The master font used
across the Yellowfin
product platformis
Roboto.

This is paired with
Libre Franklin which is
used for published text
components.

Roboto has a dual
nature. lthas a
mechanical skeleton
and the forms are
largely geometric. At
the same time, the font
features friendly and
open curves. While
some grotesks distort
their letterforms to force
arigid rhythm, Roboto
doesn’t compromise,
allowing letters to settle
into their natural width.
This makes for a more
natural reading rhythm
more commonly found
in humanist and serif
types.

Roboto is licensed
under the Open Font
License and is available
as a Google font to use
across all digital and
print formats.

abcdefghijkl
mnopqrstuv
wxyz heat map
choose a metric
select a
dimension

2021

2022

2023

Yellowfin Brand Guidelines
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Typography
Platform font

We use Roboto as our
primary font in a number
of different sizes and
weights for elements
within our product
platform except default
published graphics
(Dashboard typography,
Story/Present
typography and chart
labels) These arein Libre
Franklin, our secondary
platform font.

Default primary

Platform
Menu

Labels
Platform text
Filters
Properties
Settings
Chart labels
Annotations
Tool tips

Tab labels
Sub tab labels

Default secondary
Libre Franklin
Published

Report values
Report titles

Chart values

Chart titles

Default text

Story text

Yellowfin Brand Guidelines
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Typography
Platform font

Here is an example of
how we use Roboto
as our primary font

in different sizes and
weights for elements
within our product
platform, and Libre
Franklin for default
published graphics
(Dashboard typography,
Story/Present
typography and chart
labels).

Header
Roboto Regular

Menu
Roboto Regular

Properties Slide Out
Roboto Bold
Roboto Regular

KPI Dial
Libre Franklin Regular
Roboto Regular

Chart Label
Roboto Regular

Filter
Roboto Regular

Reports

<f»
Code
Wi

Blusgeint

Blueprint

s

Sales Markating

0.6m ’ 5.3m 39m

akysis.

Store type E [] ©0 Resst Apply

)

19m

View Report

Yellowfin Brand Guidelines
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Application
Platform content

On published content
such as a Yellowfin story,
Libre Franklin is used for
the content text.

Header
Roboto Regular

Title
Libre Franklin Regular

Chart
Roboto Regular
Libre Franklin Regular

Body
Libre Franklin Regular

Headers
Libre Franklin Regular

Quote
Libre Franklin Thin Italic

Updated

My amazing data story.

Viokima Sokd (L)

Month Start Date

Upstream selling optimize the fireball we want to empower the team with the right

i upward, productize the delivera
tstrapped the model rock Star/Ninja eat our ow
in the whole sw:

on

0ys club,

We've boo

book a mee

Heading 1is Regular 32pt

Heading 2 is Regular 24pt

Here is the quote that brings it all home.

tem open

slating our vision of

erpoint Bunny

drop-dead

a
o —I & Jevary Smith

My amazing data story. T Freview m [mm | b4

ﬁ Jeruny Smith

Comment and tag others with @ v\‘_}

please. You should find timey =i
higher.

£ Dats Girl

Hey @PaterFaul | think this is a bit
wrong. Can you check the numbers
please, Yeu should fing they should be
higher,

& Patar Pas

Comment and 1ag cthers with @

Yellowfin Brand Guidelines
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Timeline

Signiets, updeled reports, the latest
Sones, discussions and updates allin
one place.

\ "

Stories

Be on top of business insights through

better context of your nun
data storytelling

bers with

sesee

People
Connect with people throughout your
organization to leam and share
knawiedge and insight

Gat it

Wellowfin

Analytics made
beautifully simple

A Laginame

Report Name Gaes Here
bar chat showing
b Friiname Secondname

@ Yiou and 33 ofhers recened a Signal

The sum of Profit Margin spiked on
the 25 June 2015 where the Athlete
Region is Europe

$99.99% . W\

Lz ®o g

Tasmin Bond and 4 sihars clapesd your/
8 Stoey

Mt MCATThr Commanied

;' onaSignal (vou own, flagged)
it i 8 febw (L CoMMent that hat gone onto &
i A
wioikd rieed 1o be truncated Liting some dots Larem
fpsum dokor

The Avg of % Exit spiked on the 23
February 2019 where the Page Title is
Blog - Yellowfin BI

E230870 oo

2 @n ’

@ You teceived a Signal Type

The Avg of % Exit spiked on the 23
February 2019 where the Page Title is
Blog - Yellowfin B

Pt PN

Ghany Rabie
CEQ / Founder

£1q

A detailed look back at
2018

\ +2308% "

@ You recerved a Signal Type

The Sum of Pageviews on the
05 February 2019 where the Country
is United Kingdom

+2308%

IR 1

[d: @n .
@ You recerved a Signal Ty

The Avg of % Ex -l on the 23
February 2019 where the Page Title is
- Yellowfin Bl

Blog

Bl il T -

¢ Mame of thit awasomme repoe qoes hide

Mastthew MeArthr
Titie

Maecenas sed diam eget risus varius blandit sit amet
non magna. Fusce dopibus, 1ellus o cursus
COMMOE, 10M0r Maulis condimentus i, ut
fermentum massa jusio S amed risus.

Hophanson Smith
Titke:

Matcenas sed diam eget risus vanus blandn sit amet
ron magna. Fusos doplbus, tellus oc cursus peccan

Anna Kiesiy

Tithe
Liswem ipgurm dolor Sil Amet, consectetur specing
lit. sed de szmod temper incididunt L1 labore ¢
dolore magna abud

UL @ NI WA, QUi NOBAA] AubrCitATON
il labares et 1 aliqup o







Shapes
Inspiration

Yellowfin shapes draw
inspiration froma
number of different
charts. Shapes have
been designed to create
a unique Yellowfin look
across design elements.

Other
3,534,936 (9%) \
T —
6,380,378 (15%)
Tequila Blanco
Sales by Type 19,427,339 (47%)

Tequila Reposado

12,150,942 (29%)4

01/06/2017 01/09/2017 01/09/2017 “ l I | | | ‘ ‘ ‘ ‘ ‘ |

@ Sales Amount $

January
February
March
April

May

June

July
August
September
October
November
December

v v 00 e v v 0 e
Tequa-repesoco [ oo Sl
Tequila - Flavoured e 00 e v v 0 e

s 0 000 s 0 0 0

oo [ tece s
Tequila - Anejo LR e s
v v 00 e v v 0 e

v v 00 e v v 0 e

Mezcal

v v 00 e v v 0 e

Decanters and Specialty e 00w e« v v e
v v 00 e v v 0 e

100% Agave Tequila . e e s P
v v 00 e v v 0 e

Other
3534936 (9%) — 2\

Tequila Blanco
19,427,339 (47%)

Tequila
6,380,378 (15%)

Tequila Reposado /
12,150,942 (29%)

L \

40

30 \/\
20

01/06/2017 01/09/2017 01/09/2017

@ Average Temp High (F)

Value
Premum
NA

Hioh End Premium
Suver Premium
Uooer Premium
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44



Only use Yellowfin
shapes in our primary
colors including white.

Shapes
Colors

45
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Shapes
Usage

There are no specific Tl

rulesaround thelayout — ceeeeeeeeeeen

of Yellowfin shapes.Use s

the shapestocreate oo

patterns, numbers, —LlllliiiLiii

textures and objects. ~~ LllllllliiilL.

Yellowfin Brand Guidelines



_..||II|H|M

~ simplest pleasures.

%‘-
L
(8

‘E: Wellowfin
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Rethinking
Innovation in
Analytics
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Shapes
Application

Use Yellowfin shapes
when a graphic texture is
required. In this example,
the shapes are used to
create privacy screens in
Yellowfin boardrooms

B

At

e
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Icon
Design

Yellowfin icons are created
using a linear style with a
slight radius to create a
uniform style.

Accelerate time to value
Be more efficient

Low cost of ownership
Interactive data stories
Embed anywhere

Deploy anywhere
Integrate with everything
Interactive dashboards

© 0 NO U A WDNR

Shapes

10 Rock-solid security
11 No proprietary lock-in
12 Transform

13 Clap

14 Filter

15 Download

16 Quick charts

O k &

+I||

N <[>

Yellowfin Brand Guidelines
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Icon
Mobile design

Yellowfin icons are created
using a linear style with a

D
slight radius to create a
uniform style.
Timeline

SEGEIS
Story
Reports
Discussions

o u H WDhRH

People
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lllustrations
Primary features

Flat simplified product
feature representations
are combined with
Yellowfin shapes to
create illustrations

that represent product
features.

(.«
. o Py &% Ll Y=
210 19 " -
a C e Am S ul
- 18%’\’©Vour d a Signal X .
* = - 3
° .
h) 1

— 'S "'N‘ " = ="l

= slides x
& n
@ Show sum units sold and dj]u ! Global Content Containers ~ ~
average unit price by category @ g Make Content Sticky @ »
2
‘ — Popertes ‘
2F = |
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lllustrations
Secondary features

Flat simplified product
feature representations
are combined with
Yellowfin shapes to
create illustrations

that represent product
features.

3
N

Password Expiry and
Reminders

Apply password expiration best
practice

A~
[

Sparkline Formatter
Improvements
Support for report sections

Report Fiters x

-

Story Filters

Choose precisely the story you
want to tell

Category Spacing for Time
Series Charts

More space needed

<
APIS

Enhanced REST API

Manage plugins and content
folders programmatically

IFrame and Application
Integration Improvements

Blend different approaches for
embedded analytics

Super User Function @)

Super User Role
Function

Manage content with
unrestricted access

Premium Category
st Selectl (B

Premium

High End Premium

Sticky Global Containers

Greater visibility and accessibility

Y

Filter Tags for Broadcasts

Apply dynamic email subject lines

©

Support for Custom Key
Providers

Applying cryptography best
practice

Single Sign On
improvements

Additional options for Single
Sign On

Email Security for
Password Resets

Apply password reset best
practice

Preserve Report Column Widths

©

Preserve Column Widths

How wide — your choice

L 2
>
N

Support for Conditional
Formatting Icons in
Exports

Icons vs. column data

Improved OLAP
performance
Faster cubes with the latest

libraries

o Al
ol Y =
N
o O @
ﬁ\o
ew = ()
Share with Guest User Role Embed with JavaScript API Save to PDF

Let everyone know the context Integrate data storytelling
behind the numbers anywhere

Share your stories offline

Long Running PDF Export >

@ waitoticompleted

[T Emailwhencompieted

Cancel POF Export

7& 128-bit
256-bit

Increased Encryption Enhanced PDF Files

Background Execution Queue

Request Approval

Support for Approval
Workflows

Ensure only approved content is
available for use

Data Storytelling Feed

Dashboards, meet Stories

for PDF Branded reports never looked for PDF Exports
PDF files just got more secure better Have more control over PDF Export
threads
5 sies x

' Horizontal Axis
v f—

oo veas | ]

/\,\f

Slide Picker
Take your pick

Column Formatters for
Chart Axis

Display axis values in
unique ways

Logarithmic Scales

Visualize exponential
scenarios quicker

ooy AiFervaues @)

Display an unrestricted SAML Single Sign On

10 v prompts for authenteatinguserswit @)
‘each filter e SAML is enabled

Enhanced SAML
authentication

SAML configuration just
got easier

Custom Line Break
Characters

Choose your delimiter

Unrestricted Filter Values
Display all filter values

= JavaScript API Rest API
Enhanced JS API Embed and extend with the same Automate unique data
Design the best filtering APIs experiences
experience

&H=

Axis Titles for
Smaller Charts

Decide when axis titles
should appear

JSAPI

User Session Override
inJSAPI

Automate programmatic
user logins

 Bowse x| Dashboad x

«>c

Usage across Multiple Tabs

Do more across multiple browser
tabs and windows
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Photography
Team images

Description

Shot against a white wall,
subject is approximately
1 meter from the wall,

no other fill on the right
apart from the fill light

Floor is a mid to dark
grey carpet.

Specifications

Main Fill 1.5 m Ocatbox
85mm

F71

Portraiture 3 Default at
80% for the skin plus
minor retouchingminor
retouching.
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Partners
Key graphic

A graphic has been created
to represent the Yellowfin
Partner network. Made of
our shapes, the graphic
represents a stylized “+” to
convey the value Yellowfin
brings to our partners and
their customers.
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Partners
Key graphic use

When introducing or
announcing a Yellwfon
partner relationship,
the partner logo can
be contained within
the key graphic shape

and used across social,

video, web and print
applications.

This can be donein
positive or reverse
depending on the
application.

Yellowfin Brand Guidelines

O Partner Logo
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The logo
Partner lockup

When using the
Yellowfin logo in
conjunction with a
parter logo, a number
of layouts are possible.
Please choose the
layout that best suits
your individual need

or application. We
suggest that the
symbol + wordmark
version be used unless
otherwise requested.

Please ensure that the
minimum space (2 X w)
guidelines specified
are adhered to ensure
both Yellowfin and
partner brands retain
their integrity.

An optional line divider
device may be used

to ‘hold’ the individual
brands together and
form a more defined
lockup.

O Partner Logo

, ellow

O Partner Logo

, ellow
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Certifications
Partner Badges

A set of Partner
Badges have been
devloped allowing
a way for Yellowfin
partners to display
their level of
partnership across
their own assets.

A postive and reverse
set has been created
to suit the intended
application.

Please chose the
version that ensures
maximum legibility.

Accredited ISV
Delivery Partner

Yellowfin
Elite Partner

Accredited ISV
Delivery Partner

Yellowfin

Elite Partner

Yellowfin
Delivery Partner

Yellowfin
Premier Partner

Yellowfin
Delivery Partner

Yellowfin

Premier Partner
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Certifications
Training badges

A set of training badges has
been created to be used to
display partner and end user
Yellowfin certifications.

The badges have been
created using the Yellowfin
shapes and colors.

Yellowfin
Certified
Professional

\

Sales

Yellowfin
Certified
Professional

q/

Partner Delivery

Quickstart Delivery

Yellowfin Yellowfin
Certified Certified
Professional Professional

Analyst

Y,
A

Architect

Yellowfin Yellowfin
Certified Certified
Professional Professional

g

Launchpad Delivery

Trainer

Yellowfin
Certified
Professional
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Yellowfin

BEAUTIFULLY

SIMPLE
BEAUTIFULLY
SIMPLE
ELL<

Wellowfin

Wellowfin

Yellowfin

ANALYTICS
MADE
BEAUTIFULLY
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For more information - HHHHHHH

For any questions regarding brand guidelines
or application of the Yellowfin brand,
please contact



